!'_ Quan hé cdng chung

Chuong 1 — TONG QUAN VE PR



i NOi dung bai giang

Cac dinh nghia khac nhau vé PR

Ti€n trinh PR (M6 hinh RACE)

Nhirng hoat dong chinh cua PR

Vali tro PR trong Marketing-mix

PR vdi ti€p thi, quang céo va bao chi

| di ich cua PR doi véi DN

Ki nang thiét yéu cua ngudi lam cong tac PR
Nhirng xu hudng trong PR




i TOng quan

= Nguon goc :

Van minh ¢d dai: Ai Cap, Hi Lap, La Ma

Xuat hién lan dau tién & Mi (1807): Public va Relations

O VN, hoat dong QHCC c6 tir thdi Tran vdi hdi nghi Dién Hong
= ThuSng nham lan vdi:

= Thong tin trén bao chi (Publicity)

= Quan hé truyén thong (Media relations)

= Tuyén truyén (Propaganda)

= Quang cao va ti€p thi (Advertising and marketing)



i Cac dinh nghia vé PR

" CO nhiéu dinh nghia vé PR, trong d6 3 dinh nghia dugc
chap nhan trén pham vi quoc té va quen thudc vGi cac chuyén
gia PR, d6 la
«DN theo Vién Quan hé cong ching cua Anh (IPR):

PR 12 mdt no Iyc dugc lén k& hoach va kéo dai lién tuc
dé thié€t lap va duy tri su’ tin nhiém va hiéu bi€t lan nhau gilra
moOt t0 chutc va céng chung
= DN theo Frank Jefkins

PR bao gom tat ca cac hinh thutc giao ti€p dudc 1én KH,
ca bén trong va bén ngoai t/c, gilra mot t/c va cong ching cua
n6 nham dat dugc nhitng muc tiéu cu thé lién quan dén sy
hi€u biét lan nhau




i Cac dinh nghia vé PR

= Theo hiép hdi QHCC thé gidi — Pai hdi lan 1 ¢ Mexico nam
1978 (First World Assembly of PR Associates):

PR la 1 nghé thuat va moén khoa hoc xa hoi, n6é nghién
cu’u cac xu erdng va du bao cac két qua, tu van cho lanh dao
clia to chuc, va thuc hién cac chudng trinh hanh ddng da dugc
lap KH dé phuc vu cho guyén Igi clia ca t/c va cdng chidng

= Ngoai ra, con cé BN cua Cutlip, Center and Broom (1985):

PR [& qué trinh quan Ii vé truyén théng dé nhan biét,
thi€t 1ap va duy tri cac moi quan hé hitu ich qua lai gitra mot
bén 1a td chirc va bén kia & cac cdng ching riéng lé




Cac dinh nghia ve PR
o eo hoc gia ngerl My Howard Stefenson “nghe nghlep PR
la mot nghe thuat thuyet phuc moi ngerl dé roi ho pha| ti€p
nhan mot thai dd nao do hoac theo dudi 1 hanh dong nao do
thu’dng 1A lien quan dén viéc quan ly. Bao chi truyén thong la 1
cong cu HQ trong viéc dang tai cac thong di€p, y tuéng dén
cho moi nguadi”

Tom lai:

«D3i tugng chl yéu 1a td chirc va céng ching

«ChUc nang la xay dung moi quan hé cung co Igi

=COng cu chinh la cac hoat dong truyén théng

=Nén tang la xay dung trén cd s& su’ that va hiéu biét Ian nhau



‘L Tién trinh PR (RACE)

Communica
tion

I

Nguon: Effective PR, 2006



i 5 nguyén tac

Truyén thdng trung thuc dé tao uy tin

C8i mG va hanh dong kién dinh dé dugc tin
nhiém

Hanh ddng céng bang dé dugc tdn trong
Truyén théng 2 chiéu dé tranh tinh hudng bat
I0i va xay dung moi quan hé

Nghién cdu moi tru’dng tong két danh gia

dua ra quyet dinh hodc kip thdi thay doi dé
hoa hop vdi xa hoi

Nguon: Melvin Sharpe



i Su’ can thi€t cua PR

= Nhém gay suc ép

nach hang

na dau tu

= Chinh phu va cd quan truyén thong
= Lao dOng

= M6i trudng hoat dong

Z AN Z




i Linh vuc hoat dong chinh

= Tu van (Consultancy)
= CoOng ty chuyén vé PR (Agency)
s Cong ty (Corporate)
= Co quan cong quyén (Government)
= TO chirc phi Igi nhudn (Not-for-Profit)
= TO chirc khac:
= giao duc
= giai tri
= thé thao

= du lich



i Nhi{'ng hoat dong cua PR

Quan hé truyén thong

Truyén thong ndi bo

Quan hé cong dong

Quan hé tai chinh/nha dau tu
Quan hé vai cd quan cong quyen
Quan li khung hoang

Su’ kién va tai trg

Cac hoat dong phi thucng mai
truc ti€p vai khach hang (Marcom)




i Val tro PR trong Marketing-mix

= PRIAP thd5 trong chién lugc marketing,
bi€u thi cho su’ cdm nhan cla khach hang vé
SP/cong ty
= NguGi tiéu dung thich giao dich v&i nhirng cong ty

ma ho danh gia cao va c6 nhirng cam nhan tot

= PR tao ra nhirng moi truéng thuan Igi gitp
cho hoat dong ti€p thi thanh cong dé dang
haon



i Val tro PR trong Marketing-mix

Muc tiéu ti€p thi: Hoat ddng PR ho trg:
= Xay dung cac mOi quan  « TG chic sy kién chiéu dai
he benving valaudai - ppat hanh ban tin hang

vol KH .
quy goi KH

= Nang cao nhan thu'c cua * Béf) dém muc do truyén
cong chung vé cong ty thdong tich cuc
= KH tham quan cong ty

= Quang c4o san pham = Dua tin/bai viét 1én bao chi
mdai rdng hon



‘LSO sanh PR vGi cac hoat dong khac

= PR vGi Tiép thi = Marketing:
= PR v8i Quang cao = khach hang
= QI nhuan

D Y A7) V4 V4
= PR vOi Bao chi . PR
= cOng chung

= khoéng Igi nhudn (co thé)



i PR vOi cac hoat dong khac

D

D

s P

R v@i Tiép thi = Quang céao:
R VGi Quang cao traten

/. Q g, = kiem soat dugc
R VOl Bao chi . khong tin cay

s PR:
= khong tra tién
= khodng kiém soét
= tin cay



tuong

Tiéu |Giong |Khac nhau
chi
QC PR
Ban |Déula |- TT mot chiéu:
chat |qua thong bao thuaong
trinh mai
TT,
dua TT
dén doi




i PR vOi cac hoat dong khac

D

D

D

R v3i Tiép thi = Bao chi:
- 2 . = khong dai dién cho
R vdl Quang cao 3 chire
R VOl Bao chi = lam mot phuong tién
s PR:
= dai dién

= nhiéu phucong tién



i Uu diém & nhudc diém

B UU dlém
= PR mang tinh khach quan
= Thong diép dé chap nhan
= PR mang dén nhiéu théng tin/Igi ich cu thé hon
cho ngudi tiéu dung
= Chi phi thap hon
=« Nhudc diém:
= Han ché so lugng doi tugng tac dong
= Théng diép khong “an tugng” va dé nhé
= Kho kiém soét



i gi ich clia PR d6i véi DN

= Lam cho moi nguci biét dén DN

= Lam cho moi ngudi hiéu vé DN

= Xay dung hinh anh va uy tin cho DN

= CUng cO niém tin cua KH doi voi DN

= Khuyén khich va tao dong luc cho NV

= Bao vé DN trudc nhirng con khung hoang



i Nhi'ng ky nang thiét yeu

= CO kién thuc sau va rong

= Tinh sang tao

= Tinh trung thuc

= Kha nang to chuc

= Ki nang giao ti€p va viét lach
= Kha nang ra quyét dinh




i Nhirng xu hudng trong PR

Chuc nang:

= Hoach dinh chién lugc va tu van

= Quan li cAc van dé va ngan ngua hau qua
= Quan li danh tiéng

Cong cu:

= Giao ti€p vuot qua cac nén van hoa
= COng nghé va truyén théng mai
Nghi€p vu:

= Quan hé vai nha dau tu

= Chuyén mon hoa

= Dao dic




i Nguon goc cua PR

= PR ra ddi cung ldc vGi nén van minh cua nhan loai:
giao ti€p, van hoa Cty, tap chi noi bo
= Giai doan so khai (co dai):
= Ai Cap c0 dai: phién da Rosetta
= Hy Lap cd dai: Olympic Games
= La M3 c0 dai: Julius Caesar (59 B.C.)
= ThGi ki Trung dai:



i Nguon goc cua PR

= PR ra ddi cung ldc vGi nén van minh cua nhan loai:
giao ti€p, van hoa Cty, tap chi noi bo
= Giai doan so khai (co dai):
= Ai Cap c0 dai: phién da Rosetta
= Hy Lap cd dai: Olympic Games
= La M3 c0 dai: Julius Caesar (59 B.C.)
= ThGi ki Trung dai:



Nhirng ngudi tién phong vé PR

= Henry Ford (1903):

= Thué Oldfield, nha vé dich xe dap & 1& ngudi noi
ti€éng lai chiéc Ford model T v&i toc d6 60 dam/h
(Chién dich giam gia xe hai).

= Teddy Roosevelt (1901-1909):
« Ngudi dau tién st dung hdi nghi & phdng vén dé
ho trg cac du’ an.
= Edward B. Bernays (1923):

= Cha dé cua PR hién dai, xuat ban sach
“Crystallizing Public Opinion”.



i Thai ky phat trién ctia PR

= NUa sau thé ky 20, tai My:
= Do su phat trién manh mé clia nén kinh té& My
= TV xuat hién & thap ky 1950
= Do su ti€n bo cua KHKT, cach mang thong tin
= CuOi thé ky 20:
= quan tri danh tiéng
= xay dung moi quan hé qua lai hitu ich vGdi cong
chung
= Nam 2000:
= “guan tri cac moi quan hé”



i Nguon goc cua PR

= PR ra ddi cung ldc vGi nén van minh cua nhan loai:
giao ti€p, van hoa Cty, tap chi noi bo
= Giai doan so khai (co dai):
= Ai Cap c0 dai: phién da Rosetta
= Hy Lap cd dai: Olympic Games
= La M3 c0 dai: Julius Caesar (59 B.C.)
= ThGi ki Trung dai:



i Hoat dong PR ¢ My

= Giai doan sc khai: hoat dong PR nham dua
nhirng ngudi di cu vao My.

= Thé ky 19: sU dung truyen théng dé quang ba
c&c hoat dong cula ca nhan, su kién, san pham
& dich vu.

= Thomas Jefferson - Tdng thdng th ba clia Hoa Ki,
tac gia cua ban “Tuyén ngon doc l1ap” My, la ngudi
dau tién két hdp chir hai chlr “Public” va “Relations”
thanh cum tu “Public Relations” vao nam 1807

= Nam 1897, khai niém PR lan dau tién dudc sU dung
bdi Hi€p hoi Hoa xa Hoa Ky.




Nhirng ngudi tién phong vé PR

= Henry Ford (1903):

= Thué Oldfield, nha vé dich xe dap & 1& ngudi noi
ti€éng lai chiéc Ford model T v&i toc d6 60 dam/h
(Chién dich giam gia xe hai).

= Teddy Roosevelt (1901-1909):
« Ngudi dau tién st dung hdi nghi & phdng vén dé
ho trg cac du’ an.
= Edward B. Bernays (1923):

= Cha dé cua PR hién dai, xuat ban sach
“Crystallizing Public Opinion”.



i Thai ky phat trién ctia PR

= NUa sau thé ky 20, tai My:
= Do su phat trién manh mé clia nén kinh té& My
= TV xuat hién & thap ky 1950
= Do su ti€n bo cua KHKT, cach mang thong tin
= CuOi thé ky 20:
= quan tri danh tiéng
= xay dung moi quan hé qua lai hitu ich vGdi cong
chung
= Nam 2000:
= “guan tri cac moi quan hé”



i PR & mot s8 nudc

NuGc Duc (1866): Krupp, cong ty hoat dong trong
linh vuc cdng nghiép dau tién cua Prc gui cac ban
bao cao cho cong chung.

= NuGc Anh (1910): Marconi, cong ty hang dau trén
thé gidi vé linh vuc thong tin lién lac khong day da
lap phong phan phoi cac ban thdng céo bao chi.

= Dai Loan (1950s): Chinh phu sU dung PR; Hi€p hoi
PR thi€t lap nam 1956.

= Théi Lan (1950s): Hoat dong PR xuat hi€én nam 1950
bdGi cong ty PR mang tén Presko




i PR & mdt s6 nudc

= PR O Viét Nam:
= mdi chi tp trung G t6 chuc su’ kién va quan hé
vOi béo chi
= It DN st dung PR chuyén nghi€p trong XD
thuong hiéu do:
= chua nhan thdc dang vé né
= Danh déng PR vdi t0 chlc tai trg



i PR trong thé ky 21

= N{ gidi trong linh vuc: chi€ém da so
= Tim ki€m su’ da dang vé van hda va sac toc
= Nhirng thach thi'c mai:

= Xay dung mot td chirc lanh manh (transparency)
MG rong vai tro cua PR: quan tri thuong hi€u/danh ti€ng
Gia tang viéc do lucng/danh gia
Quan li vong tin tuc theo 24/7
Nhirng xu hudng mdi trong TTDC
Chuyén giao ra bén ngoai
Tap trung gia tang quan hé vdi gidi tai chinh
Chuyén mon hoa



